Maine Revised Statutes

Title 23: TRANSPORTATION
Chapter 412: WATERBORNE TRANSPORTATION

84429. MARKETING PROGRAM

The Maine Port Terminal Facilities Marketing Program is established to encourage and promote business
opportunities for Eastport's port terminal facility. The Maine Port Authority shall develop and implement
the marketing program. The authority may enter into agreements or cooperative arrangements with any
person or entity for the purpose of increasing the use of Eastport's port terminal facility. The authority may
receive, administer and disburse funds, either independently or in conjunction with state funds allocated for
the purpose, provided that funds so contributed must be used only for the purpose of marketing and economic
development programs. [ 2001, c. 439, Pt. LLLL, 81 (NEW.]
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